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C A M P A I G N  O V E R V I E W

Keyword Ranking Improvements
The ongoing on-page optimization efforts have contributed to
and sustained significant ranking improvements for targeted
keywords. Many of these keywords consistently maintained
their positions on the first page of search engine results.

Increased Organic Traffic
The organic traffic continued to grow steadily during the
analysis period, with a focus on attracting users to event pages
and driving engagement.

Enhanced User Experience
Technical SEO improvements contributed to an improved user
experience (UX), potentially contributing to lower bounce rates
and higher engagement rates.

Content Engagement
The event page content strategy's effectiveness has been
evident in sustained user engagement. Visitors spent more
time on the website, explored various pages and found
valuable information.

Strong Return on Investment (ROI)
The SEO campaign maintained its ROI throughout the analysis
period, as increased organic traffic continued to drive sales and
revenue for UPSES and The Portuguese Market.

Analysis Period: October 17, 2022 - October 17, 2023

Leveraging available data from various platforms from October 17,
2022 (campaign launch) to October 17, 2023, we conducted an in-
depth analysis of UPSES' SEO campaign and its growth and success for
ranking for targeted keywords. The following findings reflect the
campaign's performance during the aforementioned time frame:

Highlighted Achievements and Successes
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U P S E S  P E R F O R M A N C E  I N  S E A R C H
R E S U L T S
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Looking at the available data, the campaign has garnered 55.8K total
impressions, with an impressive average CTR of 7.3%, showcasing the
strong user intent to click after earning an impression. 



U P S E S  T O P  V I S I T E D  P A G E S
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The most visited event pages included the following: 2023 Festa
Fundraisers page, the Padres vs. Giants Portuguese Heritage night
event page, Festa Parade Participation page and the 2023 Cork & Brew
event page. 

Over the course of the campaign, the engagement rate has been
notably high (56.85%), showcasing the significant level of interaction
users are having with the content on the UPSES website; benchmark
engagement rates (average engagement rates) range from 1% to 3.5%.



S E R P  F E A T U R E S :  U P S E S
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S E R P  F E A T U R E S :  
T H E  P O R T U G U E S E  M A R K E T

0 6



T O P  R A N K I N G  K E Y W O R D S  

ADDITIONAL METRICS CAN BE FOUND HERE

Keyword Volume Organic Traffic Position

licor de anis 450 65 1

super beer 150 5 1

sumol 900 49 1

anis licor 250 8 1

portuguese
market san diego

100 35 1

portuguese
market

60 10 1

upses festa san
diego

20 3 1

portuguese hall
san diego

30 12 1

licor de aniz 500 187 1

portuguese soda 100 15 1
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https://docs.google.com/spreadsheets/d/1O8X935NqLC0c8QGOvnk0FZohG7Fg4SAYIHYi3v-tL_Q/edit?usp=sharing


U P S E S  &  T H E  P O R T U G U E S E  M A R K E T
O R G A N I C  T R A F F I C  G R O W T H
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Since launch, UPSES’ website has steadily improved in organic traffic
numbers believed to be largely due to SEO efforts for on-page
optimization, site content creation and event promotion efforts. 

The domain has garnered more than 397 backlinks from 90 domains,
including highly coveted links from San Diego Union Tribune that
have helped strengthen the brand’s identity and signal to search
engines that the site possesses strong authority, expertise and
trustworthiness (EAT strategy per Google’s Search Quality Evaluator
Guidelines).



U P S E S  &  T H E  P O R T U G U E S E  M A R K E T  
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T H E  P O R T U G U E S E  M A R K E T  
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As we look to the future for UPSES’ SEO campaign, we believe
in continuing to update the website to improve UX, produce
engaging website content, build backlinks and regularly
monitor the website's technical performance using tools to
analyze traffic, rankings and engagement to assess the impact
of our SEO efforts.

We also strongly believe in making data-driven decisions to
refine UPSES’ SEO strategy, modifying website content and
optimization efforts as needed based on the performance of
the campaign’s target keywords.

6  M O N T H  R O A D M A P
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The findings from the analysis of October 2022 to October
2023 outline the sustained growth and success of UPSES’
overall SEO campaign. 

Moving forward, it is imperative to maintain the momentum
gained during this campaign. Regular monitoring, analysis of
performance metrics and adaptation to evolving search engine
algorithms will be crucial to sustaining and enhancing the
achieved results. Additionally, exploring new opportunities for
growth, such as emerging keywords or untapped market
segments, will be essential for staying ahead of the
competition. 

At AlgoWithYou, we look forward to growing the online
presence through various online efforts including continuing to
leverage the following platforms: Constant Contact, the UPSES
websites and Google Business.

C O N C L U S I O N
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